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The Internet as a Valuable
Resource
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2ver, a Web site is not a "build it and they will

come" scenario.
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Introduction — Internet Buyers
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Can You Answer These Questions?
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It You are Not Sure of the

Answer !
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quate Hardware & Software
. ”
an Internet Presence

Hardware/Softwaré@Requirements

fection (1.e.Phone & modem, DSI,, satellite or cable
y’

oftware suéﬁ as Outloeok/Express, or Eudora
such as Netscapg”Navigator, Internet Explorer, Fire

§ 2 such as MSﬂW&essions, Adobe Dream
Weaver or kFree ware to edit your website and to transter your web
pages to your host.
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‘Internet Presence do 1s

Business?

' ypes of business Website:
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‘ s a unique Internet address that
our company and its Internet address

lend to'i;erceive sompanies that have
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Useand On-line Store Buifder
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Need ForAn Online
Jver The Internet

: /é Isstes
mer warts to tﬁt the payment options
€r wants, it to be easy and fast
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1€ e-Commerce
“as eBay, Yah 0O Or
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1ng Started
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Several Things You Must Know
About the Internet

| r Search Terms Z The more exact
US ’ keyword terms in your titles and
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Here are a few more things you
need to know..
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Content Is King!!
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Know Thy Customer!!
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What Are T he Ten Keys to Higher
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How to Track and Measure
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